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* Rising Sun Botanicals

 Essential oils, plant extracts, floral
waxes & morel

* Founded in Maui, with their name taking
inspiration from Haleakald, a massive volcano

that makes up 75% of the island

* Dedicated to helping people understand the
fun of sustainably produced essential oils.
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89 RESPONDENTS!




DEMOGRAPHICS - AGE

18-25

26-35

Age groups

36-50
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Number of people out of 89 respondents




DEMOGRAPHICS - GENDER

- Female

Non-binary

Overall Gender




DEMOGRAPHICS - INCOME

Number of people out of 89 respondents

Under $10,001- $25,001- $40,000- $60,001- $80,000- $100,000+
$10,000 $25,000 $40,000 $60,000 $80,000 $100,000

Income range




USERS VS NON USERS
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Number of people out of 53 respondents

Number of people out of 36 respondents

Under $10,000 $10,001- $25,001- $40,000- $60,001- $80,000-  $100,000+
$25,000 $40,000 $60,000 $80,000 $100,000

Non Users Income range

Under $10,000 $10,001- $25,001- $40,000- $60,001 - $80,000-  $100,000+

$25,000 $40,000 $60,000 $80,000 $100,000

Essential Oil Users Income range
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KEY FINDINGS




#1: THOSE WHO DON'T USE,
DON'T BELIEVE.




“Beyond smelling great, essential oils can also help improve your
health and mood with many other benetits including reducing
stress, increasing attentiveness, improving sleep, kill bacteriq,
funguses, and viruses. Essential oils also may reduce anxiety,
pain, inflammation, nausea and relieve headaches.”



LIKELIHOOD OF TRYING

OR BUYING?




42% SAID 1- NOT LIKELY



REASONS FOR

NON-USE?




7% 44%

PSEUDO-SCIENCE NO PROVEN BENEFITS



#2: AGE AIN'T NOTHING
BUT A NUMBER.
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Average value of importance
on a scale of 1-10
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#3: PEOPLE WHO USE, DIFFUSE
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CREATIVE BRIEF:



OBJECTIVE:



Position Rising Sun Botanicals as the one-stop shop
tor essential oil, plant extracts, and floral waxes.



PROBLEM:



Rising Sun Botanicals online presence does not
accurately reflect its value, it's more than just an
online retailer it is a community.



TARGET AUDIENCE SUMMARY:

* Female essential oil users aged 30-50 who like to shop,
are brand-indecisive with their oils, but want everything
conveniently in one place.




INSIGHT:



People want the convenience ot online, but the trust
of in-stores.



KEY MESSAGE:



Benevolence beyond the screen.



WHAT YOU ASKED OF US:

e Google Ads and Shopping Tab.
e Media Demonstrating Bottles and Qils in Use.

* Improve Conversions, Cart Abandonment and Product
Reviews.

e Updated Website and Better SEQO.
e Social Media Content and Delivery (Instagram).

* Bring Fresh |Ideas to the Table.













|
1

ag; Al
A
v
7/ .
.
// Fare ’
L el
“1Y
o

1
\
\

/

[

CHILDHOOD HOME

o

— - ==
S -
e ——

L ————

L —

L ee———
———
e 3
e —
p———
P
—
—
—
P
——
e}
e
[——
IE=———
s 3
e




|
1

A
b ) A
m”'v‘-'if
v
g .
4 ¥
¢ L
x 1)
iy a&S

/

i

CHILDHOOD HOME

e ———————
e —
B O

L ee———

L ——
-y
—
JE—————
P §
P —— W
PSS ———
—
Pl
= '§
o}
‘
_(
N
Pl
[y
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BRANDING







COLORS:

#221E1B #3F2252 #SE301D Hex: #AB4900 #E3C4FO0 #FBFSEC
RGB: 34/30/37 RGB: 63/36/81 RGB: 93/48/31 RGB: 168/73/19 RGB: 225/196/238 RGB: 250/244/235
CMYK: 68/66/68/76 CMYK: 82/95/37/33 CMYK: 40/76/86/52 CMYK: 24/80/100/16  CMYK: 11/25/0/0 CMYK: 1/3/7/0




ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
] 234567890$ (&?!%.,:;-) Metallophile Sp8 Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
] 234567890$ (&?!%.,:,‘-) Metallophile Sp8 Light
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WEBSITE:



20% off any size purchase with code: SPRING | Free U.S. shipping $99+ | Worldwide shipping

Spring-Must-Haves Products Accessories Blog About Find Your Blend

X

Have a peace of mind,

knowing you won’t be
missing another deal.

The MOST proTe'

Bottled in authentic Swiss- AW - mail

freshest and best protecte

o our newsletter hear about new products,

ffers, and exciting deals!
¢







—

|

Gulhina Attar (Santalum album, Lawsonia inermis) Essential Oil

With origins in Ayurveda the aroma of Gulhina Attar is worn by both
men and women. Henna flowers of paradise or Mehndi and rare wild
Sandalwood infused together into a mesmerizing Attar. Luxurious and
enchanting, incense-like with sweet notes of warm baking spice and
chocolate like nuttiness. An essence known for soothing and calming
properties. Gul hina Attar is a sacred Indian distillation of Sandalwood
heartwood and fresh flowers of the Hina tree, the plant that is the
source for Henna dye. 100% pure and natural essential oil perfectly
hydrodistilled by expert perfumers in India we bring you this very rare
and precious traditional perfume.

Utilized in aromatherapy, ceremony and as a base in formulating
natural perfume and cologne. Incorporate this exotic ingredient in
cosmetics, annointing oil, candles, crafting incense and more. An attar
oil that is not commonly found. Formulate your own unique signature
fragrance creations. Pair with Oud to create a transcendent aroma.
Gulhina Attar will combine beautifully with many other oils. This Gul
heena attar will only get more rich and lush with age!

/// 240

\

Osmanthus (Osmanthus fragrans) Absolute

Magnificently rich and tenacious, Osmanthus is bursting with aromas
of sweet ripe pear and luscious honeyed apricot. This long lasting fruity
loral is irresistibly fantastic. It can shine on its own as a standout
oerfume! Used in natural perfumery for its delectable fruit floral

oouquet and elegant undertones of precious woods. Osmanthus is an
absolute joy!

A note on absolutes: Absolutes are highly concentrated aromatic
materials. Their aroma is best observed in alcohol or carrier oil. Try
diluting into one of our premium carrier oils or into alcohol at 5%, 10%
or 20% and see how the scent will subtley change.

Botanical Latin Name: Osmanthus fragrans

Extraction method: Absolute

Plant Part: Flower blossoms

Country of origin: Eastern Asia

Cultivation method: Organic

Blends with: Jasmine, Lavender, Lemon, Bergamot, Blood Orange,
Rose Otto, Tuberose, Vanilla, Vetiver, Ylang Ylang
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PRODUCT SHOTS







PACKAGING
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3 %
OranICH

PEPPERMINT
ESSENTIAL OIL
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DIE CUT VINYL LABEL

3 %
OranICH

PEPPERMINT
ESSENTIAL OIL




PEPPERMINT
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DIE CUT VINYL LABEL %
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PEPPERMINT
ESSENTIAL OIL |




Rose Water

Rosa Damascena
100m|







Fir, Balsam Bergamot FCF Rose

Frankincense Clary Sage Lavender

Cinnamon Myrrh Jasmine
Patchouli Vetiver Ruh Khus Chamomile




PRODUCT SHOT
WORKSHOP




The scent of grandma’s

hugs and kisses on
Christmas Morning.

<{_\g\NG 80/1/

8 S
Crapich

PEPPERMINT

ESSENTIAL OIL
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8 S
OZANICH

PUMPKIN SPICE
ACCORD

The scent of having a
food baby, but there’s
always room for dessert.

Q-\%\NG 804/

& S
OZanICH

LEMON
ESSENTIAL OIL

The scent of your mom
wiping your sweat after
a day of egg hunting.




ESSENTIALS ADDITIONAL

Iltem Price item Price

$169

$99

Cricut
Instagram Ads
Vinyl

Google Ads Custom Gift Set Boxes

(100)

Ecofriendly Bubble Mailers

(50) Canon Rebel XSi

Customer Care Cards
(100)

$222

At Home Studio
Eauipment




203 off any size purchagse with code: SFRING | Free U.S: shipping $991 | Worldwide shipping

d.i

The MOST protective glass in the world

Bottled in authentic Swiss-made Miron violet glass to ensure the
freshest and best protected botanicals.

New Arrivals

The scent of having a
food baby, but there’s

The scent of your mom
always room for dessert.

wiping your sweat after

a day of egg hunting.

PLMFKIN STICE The scent Of gEs ndma’s {Q'A’K-'j
ACCORD PrRpzpmire’

hugs and kisses on Esstnmia ol
Christmas Morning.
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